Topics:
The Journal of Macromarketing focuses on how marketing affects important societal issues and, in turn, how society affects the conduct of marketing. In line with the aims of JMK our special issue seeks contributions elucidating the relationship between anti-consumption and macromarketing phenomena. Topics of interest are:
• Anti-consumption, marketing and critical marketing • Anti-consumption and globalization • Anti-consumption and public policy implications • Anti-consumption: history and development • Consumption and its impact on society and nature • Anti-consumption, marketing and the quality of life • The history of marketing and anti-consumption Manuscripts will undergo a double blind peer review process involving the guest editors and a review panel comprising scholars from the areas of anti-consumption and macromarketing. We hope to notify authors of the first round outcome in March 2012.
If successful in round one, at least one author must present their work at the ICAR Symposium (Brisbane, Australia, 28-29 th June 2012), where they will receive additional feedback for revising and re-submitting their manuscript to round two (deadline July 30 th 2012). All symposium presentations will be published in the official ICAR 2012 proceedings as extended abstracts (1000-2000 words).
